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Wines Down South (WDS) is an  
online magazine that has all the beauty  
of a traditional, mainstream, high-  
quality newsstand publication, with the  
added advantages of a wider audience  
and fast-growing readership.

With a staff of top experts in marketing, 
advertising, graphics, design and Internet 
skills, WDS produces a user friendly 
publication that far exceeds anything 
available today for promoting tourism  
in our service area. 	
	 We live, work, play, worship, dine  
and travel in this region and know the area, the attractions,  
the landscape and people first-hand. We love who we are  
and serve the land we occupy.	
	 WDS is interesting. It grabs the attention of visitors  
and readers. The artwork, images, stories and headlines 
enhance the power of your advertising. 
	 WDS has actual stories, not copies of anything.  
We know that we live in the most tourist attractive region  
in America and every story we tell in words and images  

draws readers to your ads and your location.
	 Our audience is vast: population centers 
from Atlanta to Miami, New York to Santa Fe, 
Quebec to Vancouver. We are working with 
consulates to deliver your message to our  
foreign visitors.
	 We are diverse. It’s no secret that if we 
have many different places, wineries, historic 
sites, resorts, events, historic shrines, festivals, 
and people showcased, the chances of larger 
readership becomes enormous.
	 WDS is multicultural. Tourists are from 
everywhere and we want them to come, visit, 
dine, purchase, stay and when they go home, 

urge their friends to visit.
	 WDS is well-planned, professionally produced and  
very flexible. Our commitment is to deliver your advertising 
to the largest possible 
audience in ways that 
benefit you economically. 
That we will do better  
than anyone!

Advertising Advantages

We have many different 
places, wineries, 

historic sites, resorts, 
events, historic shrines, 

festivals & people 
showcased, the chances 

of larger readership 
becomes enormous!
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Ad Formats

Dedicated Horizontal Banner Ad - each content page provides dedicated ad space 
for our tourism partners to showcase their business.  The standard size banner is 450 
pixels by 125 pixels (approx. 4.5” wide by 1.25” high).  We place up to three banners 
in each of two locations. These constantly rotate while the page is viewed. When 
your banner is displayed, clicking on it will open your website in a separate window 
providing a prominent display of your information.

Don’t have a website? We can create a dedicated PDF flyer with your desired 
advertising message, contact information and even video. Our dedicated graphic  
and web designers will assist with your ad, PDF and design.  
 
Dedicated Vertical Banner Ad - certain advertising content is better suited to a vertical 
format. Vertical banners will appear on the right side of content page with a standard 
size of 225 pixels by 375 pixels (approx. 2.25” wide by 3.75” high), equal to three 
vertical sections of the boxes in the lower web image.

-C0NTINUED-

Wines Down South is a value based publication designed to deliver 
REAL benefits to our readers and advertisers. We refer to you as tourism 
partners because you ARE the focus of the culture and enjoyment our 
readers will experience when they travel here.
	 We provide several different options to promote your business and 
inspire our readers to visit and enjoy what you bring to the Deep South. 

Advertising Opportunities

SAMPLE PAGE
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Article Banners 
Articles in WDS cover a variety of tourism and lifestyle categories providing an excellent 
opportunity to place your ad within the related content. As readers save the PDF article to 
their computers your interactive web link remains active, and the ad remains part of the 
PDF content when printed. (see sample at right)

Advertiser Inserts
We allow your prepared ad content to appear in the articles section with our independent 
reviews. These may take the form of a written PDF sales piece, even a presentation with 
interactive content. (see sample at right)

Custom Ad Formats - WDS is open to requests for custom sized ads or ad formats. Our 
guide to accommodating the request is simply that the ad size and placement does not 
compromise the integrity of the content value of the page, which attracts readers and is 
the driver for our mutual success.

For more information and advertising rates 
please contact Sheila Brewington. 

	 By phone: 678-654-2324
	 By email: contact@winesdownsouth.com

BEYOND ATLANTA- AUTUMN PLEASURES 
Concerts, Food, Hiking In Mountain Glory
     By Doc Lawrence

This interlude between summer sizzle and the bleakness just ahead is my favorite time 
in Georgia. Few places compare with Atlanta’s autumn grandeur and natures quilt of garnet 
and gold. The city’s cultural scene, never in recess is revving up for the holidays. Stages at 
the Alliance, the Blazer, Kenny Leon’s True Colors, Art Station in Stone Mountain Village, 
Marietta’s Theatre in the Square are performing in full throttle. Live theater is a recession 
beater, a value like no other. It’s what visitors call “The Atlanta Experience,” a combination 
of theater, fine dining (the South’s best) the Atlanta Symphony, High Museum of Art, 
Carlos Museum at Emory and the omnipresent live music. 

Toe meets leather somewhere each weekend. The Falcons, Dawgs and Jackets are 
working on a trifecta, across the board winners.
 Enjoy our city. Then crank up that fuel-efficient car and head north to the mountains.

HIGH VALLEY
Lisa and Louis Herrera represent the best of Atlanta, two high-energy Georgia Tech alums who 

through hard work have done well in life. Their way off the beaten path resort between Dahlonega and 
Blairsville, appropriately named High Valley, (www.highvalleyresort.com), is indeed the highest valley 
in the state. It’s wonderfully different and even has a landing strip. But, who needs to fly? The drive 
from Atlanta is easy and the beauty of the countryside entertains.

Some mountain resorts promote golf while others just don’t seem family-friendly. High Valley 
combines expertly crafted cabins with camping, RV and basic lodging. While amenities are excellent, 
High Valley’s advantage is the spectacular natural beauty and abundant wildlife. (I had a friendly ancient 
turtle the size of a tire roaming near my cabin). Factor in the wholesomeness of the managing family 
living there and you know this place is special. 

The resort centerpiece is Frank’s Place. It serves as a diner, bar, recreation room, bad weather 
community church and has a patio where I dined on the unforgettable Cuban cuisine prepared by the 
lovely and effervesant Lucia Perez. Her Picadillo with rice and black beans, fried yucca and plantains 
served family style beneath a starry sky, accompanied by endless pours of outstanding red and white 
wine created lingering precious memories. 

Early the next morning, Louie and Lisa took me on a journey. There were old abandoned barns that 
even in solitude told a story, a nearly inaccessible waterfall (I promised not to reveal the location. 
Stewards of the land, the Herrera’s don’t like litter.) 

I shared a story about dining at the gourmet restaurant at Sterling Vineyards in Napa Valley where 
the chef served lamb shank accompanied by Georgia’s own Logan Turnpike Grits. In no time, my hosts 
had me at the Logan Turnpike mill on US 129, near the Appalachian Trail. I loaded up with their grits 
(served in many of the finest restaurants I’ve visited) and then proceeded to go trout fishing at nearby 
Lake Winfield Scott. Catch a few trout, head back to the cabin, prepare some grits and lay those trout in 
a hot skillet. Open up a bottle of Tiger Mountain Viognier. A North Georgia mountain feast for the ages.
 Jeannie Cheek, Louis’ Cajun mom, served a platter of her Lafayette, Louisiana influenced deviled 
eggs I enjoyed with a glass of Jameson’s Irish Whiskey (“the bar’s always open,” was part of her wel-
come), and I met husband Frank Cheek, the namesake of aforementioned Frank’s Place, a retired Navy 
pilot who was Astronaut Alan Shepherd’s squadron commander. The mixture of generations and cultures 
was pure Americana.

High Valley Resort is in Suches. It’s home to Cherokee folklore, trails and mounds, homemade cakes 
and pies sold still warm in the little country store, a public school with Georgia’s smallest enrollment 
and a special Sunday event. 

No matter your religion, a must stop is Fred Whitley’s Church Without Walls, a historic congregation 
that meets under a WPA constructed outdoor pavilion beside Lake Winfield Scott. For a good hour, 

Reverend Whitley takes center stage: a combination sermon, college lecture (he’s retired from 
Young Harris College faculty) and a high-energy performance 

that left me wondering if I 
actually saw Jack Nicholson preaching. 
When the weather is challenging the church 

meets at High Valley inside Frank’s Place.  
 Hiking, dining, fly-fishing, rejuvenating 
body and soul with cool, clean air and 
dining on all-local food with some good wine 
(Georgia wines add to the experience), 
guarantees a spectacular and very 
affordable long weekend. The Herrera’s 
and their family are right out of a good 
Celestine Sibley story. I remember Louis 
saying farewell with a message given to him by 
a Jamaican friend: “Walk good in your travels.”

VISIT THE DILLARD HOUSE
for delicious southern food and awesome views

Dine overlooking the Rabun 
Gap Valley on U.S. 441. 
Here you will find the world 
famous Dillard House family 
style restaurant serving the 
best of Southern Cooking. 
Spacious roooms, chalets and 
many amenities await you.

800-541-0671 • www.dillardhouse.com

Everything is recharged now, ready for autumn and then the holidays. Urban living is good if you are 
oriented to the joie de vivre Atlanta offers. In another season, I’ll return to High Valley when I feel the 
need to retreat to a friendly sanctuary, even for pleasure.

VISIT THE DILLARD HOUSE
for delicious southern food and awesome views

800-541-0671 • www.dillardhouse.com
(in the northeast GA mtns.) Dillard, GA

It’s the epicenter of Southern cooking, a title earned by love of land 
since the American Revolution. The Dillard House is American 
heartland, a place to go to learn about beginnings, where the spirit of 
Lieutenant John Dillard who fought with the Virginia troops lingers. 
Rewarded by George Washington for his effort with a 1000-acre grant 
of land in then unexplored lands, John came, built and lived in peace 
raising a family that bears his proud name today.

John Dillard-today’s version-oversees the shrine of food and lodging 
just below the North Carolina border. Although it’s an easy drive 
to Atlanta, the Dillard House is more akin to earlier pioneer days, 
particularly at mealtime. Country ham, homemade sausage, fried 
chicken that can’t be duplicated, fresh vegetables from the bounty of 
nearby farms are served with big smiles and genuine warmth.

The Dillard House is an experience that remains in the recesses of 
memory where good things are never forgotten. Breakfast, lunch or 
dinner share equal footing. No shortcuts, just dishes served with lots 
of love and unequalled tradition.

Eat, laugh and enjoy. You are in the midst of greatness.

After the final bite, take those you love to the grounds behind the 
dining room to the old cemetery beside the headwaters of the Little 
Tennessee River. Finding Lieutenant John Dillard’s grave is easy. 
You’ll know it when you see the Great Seal of the United States on the 
memorial.

Reflect in a spirit of thanksgiving, proud that even today his 
descendants bring guests from the four corners to Rabun County 
and share mountain hospitality around their legendary dinner table.

THE DILLARD HOUSE

all about SOUTHERN FOODS

“Breakfast, lunch or 
dinner share equal 

footing. No shortcuts, 
just dishes served 

with lots of love and 
unequalled tradition.

”

Advertising Opportunities - continued

SAMPLE 
ARTICLE 
BANNER

SAMPLE 
ADVERTISER

INSERT

Our talented graphics staff will assist in laying out your content to draw the attention of our 
readers to your business. Talk with us to learn about adding interactive content and video to 
enhance your marketing and entice reader response. 
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